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The Law & Your Magazine:
What's New?

l.egal concerns and polential liabilities
conlinue to have a major impact on the
success (if not the survival) of maga-
zines today. This continually-updated,
practical, and non-legalese presentation
will alert you to and advise you on how 10
avoid and deal with a wide variety of “hot”
legal issues, including:

* The Tasini casc—who owns the electronic
rights 1o articles by free-lancers; how you
can cover yourself through careful contrac-
tual language * Libel law update: liability
for book and other reviews; lessons from
recent massive court judgments; how pro-
posed legislation may reduce the costs and
risks of litigating against defamation claims
* The potential risks of running ad or other
parodies; how you can protecl yourself ¢
Product liability claims against publishers ¢
“Masking” conlidential sources: avoid lia-
bility for making a source “identifiable” «
Recent significant developments in privacy,
trademark, and copyright (including “fair
use”) law

Lawrence Edward Savell, Esq., atiomey in the New York
(ity office of the law firm Chadbourne & Parke, specializing in
publishing,/media /intellectual property fitigation. He counsels
clients on libel, privacy, trademark, copyright, contract, negligence
and products liability matters and is also the legal columnist for
Car Collector and Golf for Women magazines.
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