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M 207 NEW MEDIA 9:30AM-12:30PM

Writing for Interactive
Media

Delve into interactive media’s special tools
for informing, entereaining and persuading
your audience.

= The electronic reading environment *
Writing and editing interactive stories ®
Guidelines for authors, editors and art
directors « Why interactive media is hostile
to narrative control and how the reader dri-
ves the story * How form and content are
more tighdy linked ehan ever before

JACK POWERS, Director, Graphic Research
Laboratory Inc., a media technology research and engineering
firm. Jock i also publisher of Bacinic Pages, a monthiy newslster
on the futuze of phnt in the Information Age. He consults on publish-
ing ord new media techrologies with corporate, govenment and
commerdal publishers in the {£S., Europe, &sia and South America.

203 DESIGN 9:30AM-12:30PM
Basics of Brilliunt Design

In three informartion-packed hours you'l
learn how to add impact and appeal to every
page with vital design concepts and layouts
thar convey the image you want.

* How and when to use the 8 communica-
tion tools ¢ A model for fayouc design: a
checklist as you design and an invaluable
tool for critiquing « The rules of readabili-
ty and when to break them = The power of
type to create an image and get attention =
10 creative shorteuts to design effective
pieces quickly

JANE CLELAND, Consultant. lone is the cuthor of “How fo
{reate High Impact Design” ond “Haw to Craate High Impect
Newsletters.” Her dlients indude American Express, Dun &
Bradstreet, Flovida Fend Mogazing and the U.5. Chambers of
Commerce. Busad in NYC, she's worked with dozens of mager
Zines to help them produce designs that get resuls.

l 209 PREPRESS 9:30AM-12:30PM

The Basics of Muagazine
Prepress Production &
Printing, Part 1

Ideal for newcomers to magazine produc-
tion, this nuts and bolts two-part session
will rell you everything you need to know
to produce and print your magazine,

* The [anguage and flow of production
Impacr of new rechnologies * Economic con-
sequences of prepress decisions and their
effect on quality « Ways new technologies
are changing traditonal roles » How maga-
zines are printed o Different press configura-
tons—financial benefits and effect on color
availability » Color proofs as a communica-
don tool » Differences berween match
prints, color keys and progressive proofs

DAN SEGAL, General Manuger, Combridge Prepress
Services, o lsading provider of designirougftfim magazine
prodiction. Dan hos held editoriol management posifions with
such diverse mognzines o High Tecfnology, Nerional Gardening
and The Yacht

I 210 PREPRESS/PRINTING %:30AM-12:30PM

Technical Fundamentals
for Print Quality
Assurance

Explore everything from color reproduction
through paper stock selection, and discover
new technologies and techniques for com-
municarion of quality standards.

» How color is reproduced = The limita-
tions low-cost scanning equipment impose
s When to conduct a press check, and
what to look for » New technologies that
improve quality, schedule, or cost # Paper
characteristics thar affect print qualicy »
Communicate quality expectations techrically
ALEX BROWN, President, Printmark, Alx storted
Printmark 13 years age fo offar publishars consuling expertise in
print purchasing, contrect negodiation, manufacturing technology,
produdtion end ediiorial workflow, and magazine launches. Her
clients include Aloske, Fating Wel] Horvard Business Review,
Mocworld, Might, The Netion, Rofling Stone, Sesame Seet
Smithsonion and Yankee magazine.

?2" FINANCIAL 9:30AM-12:30PM

Basics of Accounting for
Magazine Publishers

Review the basic tools to better understand
and communicate operating and financial
results for magazine publishing companies.

* Review of the accounting principles and
key concepts that apply specifically to the
magazine business » Review and explana-
tion of an industry chart of accounts »
Overview of departmentalized financial
statement formats  Operational overview
of balance sheet and income statement
accounts

HAL JAFFE, GPA, Partner, Bay Sherman & Croig and
Senior ConsuHant, Magazine Consulking Group, Hal
Fas held senicr management posifions with Knopp
Commuricafions Corporation and Coffomia magazine, induding
accounting and husiess manages, contioller, vice president/serior
administerive officer and CFO. His magazine ond overll manage-
ment experierce teflects o diverse bockground in firencial, odmin-
Tstmative/personnel end acquisifion areds.

M 212 MANAGEMENT 9:30AM-12:30PM

*
Will Your New Magazin
Concept Fly?
You have a grear idea for a new
magazine but you don't know
whether it can make money or how
much capital will be required. In this semi-

nar you’ll learn what’s involved in prepar-
ing a feasibility plan for your concept and
how to do a business plan ro raise money.
In addition to reviewing the economics of a
new magazine launch, the seminar will also
cover some of the various ways to pre-test a
new concept. Executives and entrepreneurs
alike will find this seminar invaleable for
launching large or small consumer, trade,
newsletrers, or any service involving paid
circulation.

JOHN KLINGEL, Presilent of John D. Kiingel &
Assadates, a publishing consulfing comparry ond Direclor
of Magerzing Developement, Time Inc., Ventwres.

See session #103, page 10 for complefe bio.

M!ﬂ MANAGEMENT 9:30AM-12:30PM

The Law & Your
Magazine: What's New?

Legal concerns and potenrial liabilities con-
tinue to have a major impact on the success
(if not the survival) of magazines today.
This continually-updated, practical, and
non-legalese presentation will alert you to
and advise you on how to avoid and deal
with a wide variery of “hot” legal issues.

 “Potholes in the information superhigh-
way”: online concerns such as ownership of
electronic rights to articles by freelancers,
with analysis of standard and innovative
contractual language * Developments in
libel taw » Recent key “invasion of privacy”
decisions * Significant new rulings in copy-
right and trademark law relevant to the
magazine business

LAWRENCE EDWARD SAVELL, ESQ., Counsel in the
New York office of the law firm Chadboune &
Parke LLP, odvises and represents clients on motters including
libel, privacy, First Amendment, frodemtark, copyright, contract,
regligence, ond producs liahility. He serves on the
Commeications and Media Law Committes of the Assodiafion of
the Bar of the Gty of New York ond o the New York State Bar
hssociofion Media Low committes.
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M 214 SMALL MAGAZINES 9:30AM-12:30PM

Small & Successful: How
to Make Your Small
Magazine Work Today

Small publishers have to be smarter as the

margin for error is thin, and success comes
only to those who have experimented and

found new ways to solve old problems.

* Inexpensive technology you need in order
to succeed » New ideas in advertising or
circutation  The staff which is necessary
to make it work * 10 ways to improve your
advertising incomne without adding ro your
costs * When to hire help « How to get
advertisers to pay attention * The “too-
many-hats-on-one-head” problem solved

NEW YORK HILTON & TOWERS m FAX 203-358-5815 T0 REGISTER!
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