responsible for the leok of the 1-million cireulalion
monthly magazine.
Additicnal ponelist 1o be announced,

D]OGS Design 4-5:30pm
Designing Feature and
Department Pages: What
Works and Why

New and Updatec! With lots of visuals
demonstrating how 1o successfully set your
features zpart from departments anc
columns while retaining a unifying family
resemblance throughout your magazine.

* How to achieve an overall visual siyle

that is targeted o your audience

= Construct o compelling and reader-

friendly new magazine format strong on

contrast, balance, continuity and pacing
Greg Paul, Pariner, Brady & Paul Communications.
Greg has been o dasign direclor with Ohio
magozine, The Plain Dealer magazine, New Age
Journal and Tha San Francisco Examiner.

P 1009 Prepress/Print Production 4-5:30pm
Printing Faster & Cheaper:
On-Demuand Printing
There s u revolution occurring in
publishing and print production. It is a
move away from long print runs of
iclentical pages to shorter primt runs which
can be individually customized. The
motivation for shotter and customized
printing has existed for years, but the
technology has been limited until recendy.
* On-demand technelogy: equipment
and configurations « How to estimate
on-demand jobs » The organizational
issues and how to work with on-
demand customers « Why the new on-
demand market is developing and the
type of products required
Howie Fenlon, Senior Technical Consultart, Graphic
Arits Technical Foundation. Howie is a recognized
author, trainer, consultent, and specker in the graphic
orts field, presenting aver 100 seminars per year. For
- fhree years, he served as editorinchief of Pre
magazine, and he also served as o contibuling
editor of TypeWorld, Printing News, Color Publishing
and Magazine Design and Produchion.

M 1010_Marketing 4-5:30pm
Corporale Sponsorships-
Creating a Tangible
Relcutionship
Spoiting editordal opportunities that can be
linked with corporate sponsorship can pay
substantial dividends. In this seminar you
will learn how to benefit from a corporate
alliance and how to develop strategies for
maximizing editorial coverage for
sponsorship programs.

» How to identify sponsors « Ways to

create customized editorial » Developing

theme marketing, advertising, and
promoiional campaigns # Facilitating
cross promotional links « Obtaining
single and multi-sponsors through
effective positioning *» Editorial
supplements versus editorials  Creating
refationships with long-term value

WEDNESDAY, OCTOBER 29

Moderalor: Tonia I. Shakespeare,

Publisher, COCOA.

Panelist: Carof J. Nelson, Director, Special Sections
and Programs, FORBES. Carol heads up the special
advedising sections crealive gioup of FORBES
magozine. In her seven years of FORBES, she has
been instumental in guiding the special sections
program fo its rumbar one pesition, producing well
avar 100 sections per year. Under Carol's
leadership, FORBES special secfions have eamed o
reputation for awardwinning design, highquality
content and customized programs.

Additional Panelists to be onnounced.

M 1011 Management 4-5:30pm

The Law & Your Magazine:
What's New?
Legal concerns and potential Labilitics
continue to have a major impact on the
suceess (F not the survival) of magazines
oy, This continuatly-updated, practical,
and non-legalese presentation will alert you
to and acdvise you on how 1o avoid and
deal with wwidle variety of “hot” legal
issues.
* Online concerms such as ownership
of clectronic rights » Developments in
libel faw = Recent key “invasion of
privacy” decisions ¢ Significant new

Gala

rulings in copyright and trademark law

relevant to the magazine business
Lawrence Edward Savell, Esq,, Chadbume & Parks,
LLP {NY), advises and represenis clients on matlers
including Iibel, privacy, First Amendment, rodemark,
copyright, contract, negligence, and products liahiliy.

‘ M 1012 Small Magozines/New Media
=" 4-5:30pm

Web Pages on a Budget
This seminar will look at how small
publishers can establish a presence on the
Internet without spending a fortune or
working all night.
= Rent or buy = Hiring a consultant
e Using your materials wisely » T{TML
wrfting the easy way = Getting noticed
* Gelting advertisers » Analyzing your
results
Samuel Pennington, Editor, Maine Anhgue Digest,
Somuel and family storted Aaire Antique Digest in
1273, li is now o 350 plusage labloiz with
32,000 circulotion covering *rz o ond snicues
markets in the 1.5, and Briiz ™. The megezing has
had a web page since 19835.
Soroh McCleary, Business Manager, Muaine Antique
Digest. Sarah started with the ‘omily business in 1973
ot oge 12, Pricr to her curent posilion she was
promations manager for MillerFreemaon pubishing.
She rejoined the family business 3 years cqo.

Celebration of Excellence
Cocktail Reception & Awards Dinner
at Manhattan’s Glamorous

1940s SUPPER'CLUB

A
-~ g
1]

You won't want to miss this fubulous evening and
opportunity o network with the magazine industnys
leading professionals, Register today 1for this showaase event
and fabulous presentation of wrend-setting cditorial and

duesign awards,

There will e clectricity in the air as the wi
coveted maguzine industy™s

s ol these

awards dre an
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